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As a Chief Marketing Officer (and long ago a scientist), I have worked with scientists throughout my career to help them recognize the importance of communications, which is both an art and a science. The first part of the challenge is convincing a scientist that there is value in communicating to an audience of nonscientists. After all, "the science speaks for itself." Once that hurdle has been crossed, the task of teaching them how to craft the message that aligns with the audience and the situation requires learning new skills. 
